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F A C E B O O K  M I S S I O N

Give people the power to 
build community and bring 
the world closer together



Government organisations play 
an important role across the world and 

we're committed to building products and 
tools that allow you to build community 
and help keep people safe and informed.



Bringing the 
world closer 
together

3 billion
people actively use Facebook, Instagram, 
WhatsApp or Messenger each month

Bringing the world closer together 

Sources: Facebook data, April 2020

700 million
daily actives participating on video calls across 
Messenger and WhatsApp

800 million
daily actives engaging with live-streams 
on Facebook and Instagram

Approximately



Supporting Local Governments, 
Communities and Businesses
Solutions for Responding to Coronavirus (COVID-19)
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Ministry of Health -
Indonesia

Using WhatsApp  to register people for 
COVID-19 vaccinations.

Days

500K
healthcare workers 
registered for vaccinations

CASE STUDY

Source: Case Study: Ministry of Health, Indonesia

https://www.facebook.com/gpa/case-studies/2021-06-07-moh-indonesia


Context 

More time on their smartphone: 70%
More news coverage: 67%
More shows/films on streaming services: 51%
More time messaging: 45%
More time on social media: 45%
More time on computer/video games: 36%

Facebook IQ source: “Coronavirus Research” (online survey of people ages 16-64 in AU, BR, CN, DE, ES, FR, 
GB, IT, JP, PH, SG, US, ZA),  by GWI, Mar 16–20, 2020. Numbers are an average across markets. 

The desire to stay 
connected is rapidly 
changing behaviors



They’re coming 
together          for
real-time experiences 

Context 

We’ve seen Facebook 
Live viewers in the US 
increase up to

50%
in a month

Facebook IQ sources: Facebook data, US only, Feb–Mar, 2020. 
GlobalWebIndex, survey of people in AU, BR, CN, DE, ES, FR, GB, IT, JP, PH, SG, US, ZA, Mar 16–20, 2020.

Globally

3 in 4
are interested in Live 
streams of events that 
are cancelled or 
postponed



Keeping Your 
Community Safe 
and Informed
How organizations can use Facebook 
products to build community and 
raise awareness around important 

issues



PROFILE PAGE

Page vs. Profile
Extend your reach with a Facebook Page

M a r c u s  G o o d w e l l M arc u s Go o dwel l
Government Official



Set strong 
passwords

Two-factor 
authentication

fb.me/securitycheckup fb.me/2fa

Ensure Page security
Page admins must have verified, secure accounts



Two-factor authentication



So how do we 
organize all of this 
content?

Newsfeed



Add image 
and

SEND TO 
BACK

3 Lines > 

2 Lines > 

DATE 

1 Lines > 

The goal of News Feed 
is to show people the 
stories that matter to 
them most
By showing people posts with the most relevant stories 
to them first, we hope to create the best, personalized 
experience for everyone using Facebook 



Story type

Engagement

When it’s posted

How informative the post 
is

Multiple replies to 
people's comments 

on a video

Completeness of page profile

Engagement with a 
publisher post shared by a 
friend

Frequency of posts 
from publisher

Average time spent 
on content

Commenting on or liking a 
person's photos or status 
updatePerson sharing a link over 

Messenger

How does News Feed prioritize which stories to 
show people?



CONNECT WITH 
YOUR AUDIENCE



VR/AR

Text

Photos

Videos



Awareness Volunteers Donations

Emails
Event 

Attendance
Petitions 

Signatures

SO
WHAT IS

YOUR
OBJECTIVE?



AND WHO
ARE YOU

TRYING TO
REACH?

INFLUENCERS ACTIVISTS

MILLENNIALS BUSINESS 
OWNERS



what is 
motivating 

them or 
keeping 

them from 
taking 
action

awareness relevance

misconception time



and WHAT story DO you want 
to tell?



Make big announcements 
Live or in a post

Address news when it 
happens in an original post

Post news quickly 

Timely, topical updates by 
adding popular #hashtags

Organic Posting Tips



Aim to post at least daily

During important periods, aim 
to post multiple times a day

Minimum post 2-3 times per 
week

Post Consistently



1

2

3

Regularly monitor your Page 
activity for comments and 
questions that need attention

Like and reply to comments 
whenever possible

Respond to comments on your 
Page honestly and fairly

Replying to comments



The gap between content creation and ability to 
consume content will continue to widen

Co
nt

en
t

Time

Content 
created

Ability to consume 
content







Do Not Engagement Bait

VOTE BAITING REACT BAITING SHARE BAITING TAG BAITING COMMENT BAITING



STORYTELLING ON INSTAGRAM 



DEFINING YOUR MISSION ON INSTAGRAM

SETUP - Create an account
PURPOSE - Define a core purpose for your account
GOALS - Decide what you're trying to achieve
STORY - Develop the story you're trying to tell
STRATEGY - For Instagram's various surfaces
INSIGHTS - Analyze and adjust



KNOW AND USE YOUR SURFACES!

DIRECTIGTVSTORIESFEED



KNOW AND USE YOUR SURFACES!

LIVE WITHLIVE LIVE Q&A



Show your brand identity and 
communicate your 

Choose an account name that is easy to search for, upload a profile 
picture, and include a punchy writeup about your organisation and 
what you do. 

You can also include your website link and contact information.

BUILD YOUR BRAND

Save stories to highlights when you want to keep them permanently. 
Your highlights give insight to behind-the-scenes details of your 
brand.



Show your brand identity and 
communicate your 

Your IGTV content and posts that you’ve been tagged 
in will be displayed via these tabs. You can manage 
your tags for each post.

BUILD YOUR BRAND

Maintain consistency in your feed, which 
makes your grid visually impactful.



of profile visits are from non-followers



LIVE

FEED STORIES IGTV LIVE

•



BUILDING AN INSTAGRAM STORY THAT ENGAGES PEOPLE: @WHENWEALLVOTE



BUILDING AN INSTAGRAM STORY THAT ENGAGES PEOPLE:  @SCOTPARL



@mccysg

M i n i s t r y  o f  
c u l t u r e ,
C o m m u n i t y  
a n d  Y o u t h



@newzealandpolice

n e w  z e a l a n d
p o l i c e



@international_alert

i n t e r n a t i o n a l  
a l e r t



Q&A



Creating Effective Content Exercise

Pic taken from NZ Police Instagram

Think about: 

1. Creative tools (boomerang, stories, layout) to 
use for this content

2. Possible caption
3. What do you want to achieve with this 

content? 

4. When to post this type of content? 

2 - 3  m i n s  p r e s e n t a t i o n



THANK YOU
THANK YOU
THANK YOU
THANK YOU
THANK YOU


