THE IMPORTANCE OF VISUAL BRAND IDENTITY FOR A COHERENT AND
COORDINATED COMMUNICATION
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BRAND IDENTITY

Brand identity is the collection of all elements
that you create to portray the right image to
your audience.

Your brand identity is what makes you instantly
recognizable to your audience. They will associate
vour brand identity with your organisation or
activity, and that identity is what forges the
connhection between you and your audience,

and determines how your audience will perceive
your organisation.



BRAND IDENTITY

What Does a Brand ldentity Include?

e LOogo e Messages

e Color Scheme e Data visualization

e Design System * Interactive elements
e Photography e Video and motion

e |llustration e Web design

e lconography e etc.

Basicly everything you present to your audience




WHY IS THIS IMPORTANT?

Brand identity is the face of your organisation. it is the first
interaction point between you and your audience and your
opportunity to leave a lasting impression on them.

When it comes to branding, what you see is what you get.
When how you look doesn’t correctly represent you, your
audience will get wrong idea of who and what you are,

in the end you will not connect with you audience.



WHY IS THIS IMPORTANT?

When your brand accurately identifies you and your
perceived values, you will build your audience’s loyalty.
When you do this consistently, you will gain valuable
brand equity which is one of the key factor to stand
out from your competition

KEY TO ACHIEVE THIS

ACCURATE
IDENTITY FREQUENCY CONSISTENCY




WHY IS THIS IMPORTANT?
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WHY IS THIS IMPORTANT?

BRAND IDENTITY QUIZ TYPE ANSWER ON CHAT BOX!

1. Mention organisation that works on
ENVIRONMENT issues!

2. Mention an organisation who works to
create better life for CHILDREN!




Hypotheses

WHY IS THIS IMPORTANT?

Test Result

Impact of identity on value

Impact of identity on trust

Impact of identity on loyalty (indirect)
Impact of loyalty on equity

Impact of identity on equity cindirect)
Source:

International Journal of Contemporary Applied Sciences

Vol. 4, No. 3, March 2017 (ISSN: 2308-1365)
http://www.ijcar.net/assets/pdf/Vol4-No3-March2017/09.pdf
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89%
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VISUAL IDENTITY

Visual identity is all of the visual elements that
expresses who a brand is and create brand identity.

In other words, visual identity is the tools to achieve
brand identity

In short, brand identity describes who a brand is on the inside

whereas visual identity expresses who a brand is on the outside




VISUAL IDENTITY

The elements of visual identity

GRAPHICS

in the context of visual
identity, graphics are
picture assets that are
drawn or desighed. They
canh be as simple as forms
and shapes, or as complex
as seamless patterns.



GRAPHIC TIPS

e Relate the graphics
with your identity

e Be consistent
with graphic
implementation

e Modification of
graphics must not
lost its essential
characteristics



VISUAL IDENTITY

The elements of visual identity

TYPOGRAPHY

Typography is the shape or
styling of the text you use in
vour branding. There are many
different types of fonts and
each one can have a different
effect on the viewer.



TYPOGRAPHY TIPS

e Understand the
hierarchy of

typography

e Keep in mind
the visibility of
typography

e Your content is
important but
don’t overcrowd
the layout

Ist layer

of information
MAIN MESSAGE
50-70% visibility

2nd layer

of information
CRITICAL DETAILS
20-30% visibility

3rd layer

of information
CALL TO ACTION
10-25% visibility




VISUAL IDENTITY

The elements of visual identity

COLOR PALLETE

A set of colour used to
identify a brand through
a scheme of very specific
hues, shades and tints.



COLOR PALLETE TIPS

Excitement Confidence Creativity Nature Trust
Strength Success Happiness Healing Peace
Love Bravery Warmth Freshness Loyalty
P DO not cre ate /ChO ose Energy Sociability Cheer Quality Competence

colour combination
based on personal taste
but by requirements

e Utilise colour
psychology to

- WHITE
provoke/influence
specific purpose
Compassion Royalty Dependable Formality Clean
i i Sincerity Luxury Rugged Dramatic Simplicity
® Be consistent Wlth Sophistication Spirituality Trustworthy Sophictication Innocence
Sweet Ambition Simple Security Honest

yvour colour identity

Source: london image institute | usertesting.com



VISUAL IDENTITY

The elements of visual identity

IMAGERY

Imagery describes
photography and video
content as well as any
spokespeople who act as
the living “image” of the
brand in publications.



IMAGERY TIPS

e Make sure your image
have the proper quality,
size, and resolution

-

e Pay attention to the
main focus of the

image, don’t mislead
audience with multiple
focus image

* Provide imagery for
public consumption
not your consumption.

-




COHERENT & COORDINATED
IMPLEMENTATION

With so many different activities and movements
under EU in ASEAN projects and each have their
owh established identity, we have a big task to
unify our identity as European Union in ASEAN
family, to have the look and feel as one united
entity.



COHERENT & COORDINATED

IMPLEMENTATION
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COHERENT & COORDINATED
IMPLEMENTATION

Social media



COHERENT & COORDINATED
IMPLEMENTATION

Fact Sheet / Media Briefing



COHERENT & COORDINATED
IMPLEMENTATION

COVAX FACILITY:
COVID-19 VACCINES FOR ASEAN

COVAX is a global solution to ensure everyone in all corners
of the world can get access to COVID-19 vaccines,

4.224.000 4.886.400 REGARDLESS OF THEIR WEALTH.
K
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B g
P |

100.800 *
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98 ASEAN

1.624.800 *

CS

*) self financing
participant

THE EU, ITS MEMBER STATES, AND THE EIB CONTRIBUTE Based on the COVAX Facility Interim
APPROXIMATELY HALF OF THE CURRENT FINANCING TO COVAX Distribution Forecast of 3 February 2021

Infographics




LINKS & ASSETS

Downloadable samples:

https://drive.google.com/drive/folders/12KTzilkaNhWVnl6yTpkQFbcPhULfL58-?usp=sharing

EU Digital Guidelines (Images, Fonts, Colour Code, etc):

https://ec.europa.eu/international-partnerships/system/files/eu-international-partnerships-digital-style-guide_en.pdf

EU Imagery Source:

divaplatform.eu
ECHO Flickr account
Commission AV Portal



LINKS & ASSETS

Outsource links:

Images and Images and
Graphics (free) Graphics (paid)
pexels.com shutterstock.com
pixabay.com istockphoto.com
unsplash.com gettyimages.com

123rf.com

Fonts

fonts.google.com

dafont.com

Color Pallete
/Generator

coolors.co
canva.com

pantone.com



VISUAL IDENTITY QUIZ TYPE ANSWER ON CHAT BOX!

MEDIA BRIEFING
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VISUAL IDENTITY QUIZ

MEDIA BRIEFING

EU-ASEAN public forum
THE FUTURE OF ENERGY

all ASEAN public to join the forum to find the
ns for clean energy for the future! Explore the
st breakthrough of renewable energy in ASEAN!

Tuesday

3 august 2021
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* Wrong colour
pallete identity

 Image in bad
quality and not
appealing for public

 Hierarchy of
Typography not
in good order



VISUAL IDENTITY QUIZ

MEDIA BRIEFING

EU-ASEAN PUBLIC FORUM

THE FUTURE
OF ENERGY

Calling all ASEAN public to join the forum to find the
solutions for clean energy for the future! Explore the
latest breakthrough of renewable energy in ASEAN!

TUESDAY

3 August 2021
15.00-17.00

GMT+7, JKT/BKK
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e Correct colour
pallete identity

 Image appealing
for public

e Hierarchy of

Typography in
good order



	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17
	Page 18
	Page 19
	Page 20
	Page 21
	Page 22
	Page 23
	Page 24
	Page 25
	Page 26
	Page 27

